
Digital Marketing Ai
Ai to increase 

Digital
 Ad Performance



INTRODUCING

A SaaS Deep Learning solution 
designed to help you avoid 
saturated auction for better and 
cheaper results.

RESULTS YOU CAN EXPECT AWARDS

40%
of your time

100%
transparency

30%
cheaper results

WithDrive Save

In-depth insights on your creatives and 
audiences

Competitors monitoring

Scale ad spend optimally without 
overspending

Save time and energy with AI and 
automation



Global Media Partners

100+ brands

14
markets
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Your custom Audience dashboard includes  your 
competitors’ and audience's real-time  insights.

+40%
saved time

with

AI checks results every 30 minutes with  automated 
campaign optimization via AI-  driven long-tail targeting 
and AI content  scoring.

+30%
better performance

with



+30%
better performance

with

An AI solution built to capitalize 
on the performing audiences 
so your campaigns get the best 
results at the best prices.

•  Objective-based ML optimization

•  Optimization every 30 minutes 24/7

•  Campaign recommendations



Easily gain insights on your 
industry with AI-powered 
algorithms that understand 
your audiences and 
competitors.

• Monitor audience preference

• Check competition activity 

• Look into creative scoring

+40%
saved time

with



What Somin can DO ?

• Increase App downloads and App purchase at lower cost 
• Generate more quality leads and  conversion
• Increase online orders and website visits at lower CPC
• Higher ad  reach & impressions
• Reduce Customer acquisition Cost
• Increase app food delivery
• Higher conversion on eCom/catalogue ads
• Increase store visits and offline purchase
• Improve return on Ad spends (RoAS)

We have DONE IT with many global brands

Somin
objectives



Dynamic Long-Tail Targeting AI 
clusters your audience by up to 15K 
segments according to the highest 

chance of conv.ersion

Targets your
highest-value audience

Brand

AI Audience Analysis gathers 
millions of audience data 

points through text (NLP) and 
images (CV)

Understands who
your audiences are

Omni-Sourced User Profiling 
maps your competitors’ and 

audiences’ data universe from 
Social Media, Web and your 

previous campaigns

Safely Collects data
from multiple sources

Optimizes and A/B tests ads to 
find the best creative and 

targeted optimizations every 30 
minutes

Autopilots
campaigns

How does the AI  operate

The platform launches and executes advertising campaigns using AI in 4 steps:

SoMonitor SoAds



Optimize any objective

FMCG

Increased Reach & 
Volume 

for Procter & Gamble

Channels 

Increased app downloads 
for McDonald’s Thailand

Channels 

x6
Higher ROAS

x5
Better CTR 

70%

Cheaper cost
per download

F&B ELECTRONICS

Initiated more orders and 
increased ROAS for 

Huawei

Channels 

1.3x
Higher RoAS

2.3x
Higher AOV

RETAIL

Increased ROAS for
Mothercare Singapore

Channels 

30%
Lower CPC

83%
Higher RoAs

17.9x
Higher Volume

3.55x
Higher Reach

+24%
More Add to cart



Optimize any objective

BANKING

Increasing leads & 
Conversions for Credit Card 

at lower Cost per Lead

Channels 

Increasing website visits
at better cost for the

VW Polo launch

Channels 

45%
More clicks

33%
Lower cost

81%
More reach

AUTOMOBILE
TELECOMMUNICATION

Reducing customer 
acquisition cost for

M1 Singapore

Channels 

18%
Lower cost per 

purchase for sim 
cards campaign

24%
Lower cost per 
order for mobile 
plan campaign

RETAIL

Increasing app downloads
for multinational sports 

retailer Sportmaster

Channels 

6.11x
More app 

downloads

4.2x
Lower cost
per install

142,176
App downloads

2X
More Leads

53%
More 

Conversions
From clicks43%

Lower Cost per 
Lead



Effective for various B2C Industries 

FINANCE

Helping National Bonds 
increase website leads

Channels 

Driving online sales on
in-house e-commerce 

for FACES UAE

Channels 

24-76%
Higher ROAS

Month on Month

BEAUTY
BANKING

Generating Cost Per Lead for 
Citigold and Credit Card 

Products for Citi UAE

Channels 

FOOD

Generating Website and App Food 
Delivery and Pre-Order Leads for 

KFC Turkiye

Channels 

60%
Cheaper Cost Per Lead by 

Week 5 of a Side-by-Side Test

Comparing with KPIs Comparing with a Side-by-Side Campaign Comparing with Historical Performance

3.3x
Cheaper Cost Per 

On-Facebook lead for 
Citigold

1.98x
Cheaper Cost Per 

Website lead

Comparing with a Side-by-Side Campaign



NBA fan Dog lover

Loves Rock 
music

Enjoys Island 
vacation

Good 
saver

Values family

What makes us 
different from other 
solutions?
Psychographics explain WHY 
they buy.

Our AI platform customizes Ad 
targeting and execution 
strategies based on 
customers’ psychographics 
and their content preferences.



Married

Earn 60k USD 
per year 

years old

From 
Singapore

Medicine

Female
Traditional demographics 
explain WHO your 
customers are. 

What makes us 
different from other 
solutions?



Seamless implementation & transparent onboarding
• Access to the ad manager is the only requirement
• No personal data stored or used
• Able to run in parallel with any current activity



Advertising channels the platform supports

Core Platforms Additional Platforms
AI audience and competitor monitoring  + AI 
campaigns execution

AI campaign execution



WEEK 0

Briefing
A meeting to discuss the parameters and 
expectations of the campaign (KPI, Competitors, 
budgets, benchmarks, creative, etc.) 

SoMin will provide a form that asks for basic 

information regarding digital assets and campaign 

details.  This form is to be filled so that we can 

proceed with the proper setup of the platform.

On-boarding Form 
Fulfilment

Clients are to create a shell campaign that contains 

timing, creatives, budget, links and other details and 

restrictions. 

Create Campaign Shell

Clients to provide channel access for all relevant 

platforms 

Grant Channel Access

Guided by the on-boarding form SoMin will map out 

all digital assets of the client and explore it’s 

audiences.  This process includes quality assurance 

checks from the SoMin Operations and Data Science 

team to make sure the the AI is performing as 

expected.

Data Universe 
Expansion

WEEK 1

Clients to approve the AIfied campaign and give the 

green light to go live. 

Campaign Finalization

Once the data universe expansion is completed this 

process takes the learnings from the data universe 

and places audiences into the campaign shell.

Campaign AIfication 

WEEK 2

Once campaign is approved it goes live on the 3rd 

week and will be monitored for the duration of the 

campaign.

Campaign Live

WEEK 3+

Pre-launch process
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Mothercare –testimonial ~85% RoAS optimisation



BANKING

PREDICTING AUDIENCE’S FINANCIAL 
NEEDS THROUGH MACHINE 
LEARNING FOR CITIBANK CEE

Challenge

Identify the audiences who need financial services as these 
behaviors are very personal and varied in nature. Improve 
attribution for a business with long sales cycle.

Channels 



OMNI-SOURCED
USER PROFILING

AI AUDIENCE
ANALYSIS

LONG-TAIL
TARGETING

CAMPAIGN
AUTOMATION

RESULTS



AUTOMOTIVE

INCREASING WEBSITE VISITS AT 
BETTER COST FOR THE 
VOLKSWAGEN POLO LAUNCH

Challenge
Reach new customers outside of its typical demographics 
while minimizing its CPM and CPC.

Channels 





Retail 

Reaching Audiences at Scale via  
Long-Tail Auction Bidding

Challenge
Scaling digital Ads  due to above-average budgets and competition. 

Increasing reach  while minimizing CPM and gaining psychographic insights on P&G customers.

Channels



    

    

3 Campaign

82 Ad Sets

82 Ads

AI Generated

Young Adult
Age

Masculine
Gender

Single
Relationship Status

General
Wealth

EIFP
Personality

243,415
Accounts

1,177,060 
Posts

3,531,648
Data Points

Data 
Analysed

17.9x Higher Volume

3.55x Higher Reach

82 Ad Sets



Food & Beverage

Innovating The Approach
To  Advertising Targeting  With The Power Of AI

Channels

Challenge
Scaling digital Ads and increasing App installs & App purchases during 
festive season in highly competitive QSR market



18 Campaigns

762 Ad Sets

2000+ Ads

AI Generated

Young Adult
Age

Masculine
Gender

Single
Relationship Status

Average
Wealth

Undergrad
Education

272,415
Accounts

12,120,432
Posts

28,500,414
Data Points

Data Analysed

    405,248 
Reach

   762 Ad Sets

    379,776 
Reach

    199,425 
Reach

3,840,480
Actions taken

> 64,008
Hours saved

438% 
Higher quality reach

85% Lower CPM

5x Better CTR

6x Better RoAs



AUTOMOTIVE

MAXIMIZING CLICKS FOR AUDI
TAIWAN’S E-TRON LAUNCH SITE
DURING A PANDEMIC

Challenge
Audi Taiwan faced high CPC rates when generating test drive leads 
on Meta, 
reducing their ROI.

Channels 





TELECOMMUNICATION

REDUCED CUSTOMER ACQUISITION COST FOR M1 
SINGAPORE

Challenge
Maximizing conversions with a diverse customer base on a 
limited budget.

Channels 





RETAIL

INCREASING APP DOWNLOADS
FOR MULTINATIONAL SPORTS 
RETAILER SPORTMASTER

Challenge
Maximizing conversions with a diverse customer base on a 
limited budget.

Channels 



Sportmaster is a sporting goods retailer with a diverse customer
base, but this business model can make it difficult to decide
which products to focus on and how to allocate marketing
budget effectively.

The challenge

In just two weeks, we analyzed millions of audiences, identified 345 actionable audience 
groups, and tested them against a variety of product communications using long-tail 
interest targeting. We also
used Ad Management Automation to save time and keep ad costs low.

The execution

SoMin also discovered that female audiences interested in g-strings, hosiery, and 
stockings had the highest conversion rates from clicks to app downloads.

The results 6.11x
More app 

downloads

4.2x
Lower cost
per install

142,176
App 

downloads

SPORTMASTER CASE STUDY



Thanks
Linkedin: Lucror
Facebook: Lucror

Instagram: Lucrorworld
Web: www.lucrorworld.com 

Email: legend@lucrorworld.com


